
LOOK WHO’S TALKING 

Catherine Heitman, Heitman Communications 

Using Earned Media to Start a 

Civic Conversation 



WHAT IS EARNED MEDIA?  

Not “paid” 

Paid (i.e. advertising):  Publicity that 

you pay to distribute. 



WHAT IS EARNED MEDIA?  
 

 Earned: Publicity that others distribute for you.  

 Press releases 

 Events 

 Speaking engagements 

 Op-eds 

 Letters to the editor 

 Broadcast appearances 

 Photos! 

 

 



WHY USE EARNED MEDIA?  

 It’s No. 1! 84% of consumers say they trust it above 

all other advertising. 

“Owned media” is No. 2 with 69% 

 

Nielson, September 2013 

 



TIMED TO COINCIDE WITH 

CURRENT EVENTS, 

INCIDENTS, HOLIDAYS, 

SEASONS 

 



HOW TO ENGAGE THE MEDIA/PUBLIC 

 Think about the reader/viewer. 

 Tell your story. 

 Get as close to home as possible. 

 Statistics 

 Examples 

 Attitudes 



ALL STATS ARE LOCAL  

 What is your region’s seat belt use rate? 

 What’s the rate for pickup trucks? Rear seats? 

 What is your parish’s fatality rate? How does it 

compare to the state? How has it changed? 

 How many alcohol-related fatalities did your parish 

have? How has this changed? 

 What about youth fatal alcohol-related crashes? 

 Is there a roadway in your area that seems to have 

a lot of accidents? 

 

` 

LSU Highway Safety 

Research Group 



THE HUMAN ELEMENT 

 Collect stories 

 Keep details from crashes you 

worked or heard about 

 Jot down impressions 

 Keep files of photos 

 Alexandria Town Talk 

April 23, 2015 



HIGHWAY SAFETY ISSUES ATTITUDINAL 

SURVEYS SHOW PROGRESS 

20% of licensed drivers surveyed in 2015 were 

UNAWARE that La. law requires seat belts in 

rear-seats.  

 

Up from 26.2% in 2013 and 1/3 in 2012. 

 



OWNED MEDIA  

Websites 

 

Social media 



EARNED MEDIA TOOLBOX 

 Relationships 

 Media list 

 Familiarize yourself with reporters, media outlets 

 “Follow” them (through social media, by consuming news) 

 Access to good information  

 Steady stream of news (“life and death”) 

 

 

 

 



TELL YOUR STORY ! 

NOLA.com 

Houma Courier 



TRAFFIC SAFETY MARKETING: 
HTTP://WWW.TRAFFICSAFETYMARKETING.GOV 

 

Resources 



NHTSA FACT SHEETS: HTTP://WWW-

NRD.NHTSA.DOT.GOV/CATS/LISTPUBLICATIONS.ASPX?ID=1&S

HOWBY=CATEGORY  



LHSC WEBSITE: 
HTTP://WWW.LAHIGHWAYSAFETY.ORG/INDEX.HTML 

  


